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AT&T Simple Savings (sm)gives a25% discounton calls to a selected area code, each month the
subscriber spends at least $30 amonth on qualifying AT&T long distance calls. Simple Savings also
gives 15% off all other qualifying calls, which include domestic direct-dialed, calling card and operator
handled AT&T calls. There is no enrolimentfee or monthly charge.

MCi New Friends & Family offers automatic discounts based on monthly spending. Customers
spending between $9.50 and $48.99receive anautomatic 25% discount on all direct dialed calls in
the U.S. Customers spending greater than $50 receive anautomatic 30% discount off all direct dialed
callsintheU.S. After spendingjust $8.50, a 50% discountis awarded on all calls placedto a Calling
Circle memberwho is also an MCl customer.

Discounts Plans Based on What Time _of Day You Call

AlinetHomesaver offers customers discounts when they call during evening hours. Other standard
product featuresinclude: 1)tworate periods with flatrate pricing; 2) the evening/night period starts
&t 5:00pm; 3) economical six-second billing; 4) Allnet Access calling card for away-from-home calls;
5) international calling capability with an optional calling planfor frequent international callers; and
€)a Homesaver 1-800 number family and friends canuse to cail the customer. Alinet Homesaver
is supported by a 100% digital network and 24 hour customer service.

AT&T AnyHour Saver is designed for consumers who place long distance calls at ali times of the
day. Fora $10.75monthlyfee, subscribers can place one hour of state-to-state direct-dialed calls at
any time. The initial hour is filled with the most expensive minutes. Daytime calls are applied first,
followed by evening andthen night/weekend calls. After thefirsthouris used, additionalcalls arebilled
at21 cents a minute on weekdays (Monday through Friday, 8 AM to 5 PM), and 11 cents a minute at
all othertimes. AnyHour Saver also offers a 5% discount on international and in-state direct dialed
longdistance calls not already discounted under another plan.

AT&T Evening Plus (sm) is designed for consumers who place their long distance calls primarily
inthe evening and on weekends. For $8.25 a month, customers receive one hour of direct-dialed,
state-to-state calls, Sunday throughFriday, 5 PMto 8 AMand all day Saturday and Sunday untit SPM.
After the first hour, calls are 11 cents aminute. Evening Plus also gives subscribers a 5% discount
on intermational and in-state calls not discounted under another plan as long as the total amount
discounted does not exceed the customer's total charges for state-to-state calling:

AT&T Reach Out America Bonus is designed for people who place many of their calls during
nights and weekends, but call at other times too. For $8.25 amonth, the plan offers consumers one
hour of direct-dialed state-to-state calls Sundaythrough Friday, 10 PMto 8 AM, and aliday Saturday
and Sunday until 5 PM. After the initial hour is used, additional calls during plan hours are $.11 a
minute. Alsocustomersreceive a 40% discountonall AT&T direct-dialed, state-to-state evening calis
(Sunday through Friday, 5 PMto 10 PM). This plan also gives 5% off allinternational calls and 2 5%
discount onin-state calls not discounted under another plan, as long as the amount discounted does
notexceedthe customer’s total charge for state-to-state calls.-
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AT&TReach Out® America 24Hourplan offers consumers one hour of direct-dialed, state-to-state
calls, Sunday through Friday, 10 PMto 8 AM and all day Saturday and Sunday until 5 PM, for $8.50
amonth. Afterthe initialhour is used, calls during plan hours are 11 centsaminute. Also, direct-dialed,
state to state calls placed are discounted 40% during the evening (Sunday through Friday, 5 PMto
10 PM) are discounted 40%, and 10% during the day (Monday through Friday, 8 AMto 5 PM). Direct-
dialedin-state callsreceive a 5% discount. The evening, day and in-state discounts apply only tocalls
not discounted under another plan and may notexceed the customer’s total monthly charge for state-
to-state calls.

AT&T Reach Out® America Half-hour plan offers consumers one half hour of direct-dialed, state-
to-state calls, SundaythroughFriday, 10 PMto8 AM, allday Saturday and Sunday until 5 PM, for $4.00
permonth. After the initial half hour is used, calls during planhours are $.12 a minute. In addition,
Reach Out America Half-hour plan offers a 5% discount onintemational and in-state direct-dialed long
distance calls not already discounted under ancther plan.

Matrix SmartWorld Day service is designed for customers who primarily callduring the day. 1t offers
therate of 17.9 cents per minute for all state-to-state day callinganywhereinthe U.S., Puerto Rico and
the U.S Virgin Islands. State-to-state calling during the evening calling period is 14.9 cents per
minute, and 12.9 cenis per minute during the night/weekend calling period.

- There are no sign-up fees, no minimum billing requirements, and norestrictions onwhoyoucalito get
these savings.

MCt AnyTime is designed for customers who call primarily during the day. For $9.80/month,
subscribers receive one hour of state-to-state calls anywhere inthe U.S., PuertoRicoand the U.S.
Virginisiands. The more expensive day calls are appliedto theinitia! sixty minutes of calling. Planrates
afterthe initialhour are $.20/minduring the day and $.1 1/min during the evening and night/weekend
for allinterstate calls. Customers also receive a 5% discount off of MCI's basicrates onallidirect-
dialedin-state andinternationa! calls, 24 hours aday. MCIAnyTimemay alsobe combmed withMCl's
Friends & Family, Friends & Famtly 1 and Best Friends. : -
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{continued from Page 1)

§ Check it Out. Once you think you've
found one of two possible plans, research
them with the carriers. Call the carrier
using the 800 number shown in the Fea-
tures and Services section of Tele-Tips

and confirm that this plan would be the’

best for you with that company. Also
checkthe Features angd Services section
to determine if there are other consider-
ations about the plan or carrier that are
important to you.

“Code Calling™

No matter which company you pick
as your primary 1-plus carrier, you can
use othercompanies by dialing afive digit
access code ("10" plus a cifferent three
digit number for each carmrier) All long
distance carriers have such codes, but
they often preferthat you selectthem as
your 1-plus or default carrier. For ex-
ample, AT&T can be used to cary calls
fromtelephones that are pre-subscribed
to another carmier simply by dialing 10288,
then 1" or "0" and the area code and

number. MCT's code is 10222 and Sprint's is
10333. (See the Features and Services sec-
tion of the chart ) You also may want to use
these codes if for some reason you are hav-
hgdiﬁcgltympleﬁngacallv&:hyompﬁ-
Trary camier.

Increasingly, consumers are recciving mail
from Jong distance companies that offer enly
five digit code calling. These companies urge
consumers to use them for long distance
because they are "cheaper,” by dialing the
five digit code and without changing the 1-
plus campary. You can campare these claims
by trying out the service for & moath and
comparing what your bill is with themto what
your bill was with your primary carrier from
the previous month.

Plans Cha tl

Competition betweenlongdistance com-
panies is intense, resulling in frequent
changes oftheirrates and services. The
information onthis chari changes accord-
ingly, and was accurate and complete as

of March, 1995. TRAC periodically
updates its information and rec-
ommends that you do the same.
Anupdated chart can be obtained by
sending $3.00 and a stamped, self-
addressed snvelope to TRAC, PO
Box 12038, Wash., DC 20005.

About TRAC

TRAC is 8 non-profit, tax-exempt
membership organization based in
Washington, D.C. Its primary goslis to
promote the interests of residential tele-
communicalions users.

TRAC's staff rasearches telecom-
municstions issues and publishes
Tele-Tips Residentisl and Smell Busi-
ness Long Distance Charts to help con-
sumers make informed decisions re-
garding their long distance options.

TRAC is govemed by a Board of Di-
reclors, made up of prominent leaders
of the consumer, rgligious and civil
nghts movements.

TRAC MEMBERSHIP APPLICATION

YES! | want to join TRAC and the fight to keep the cost of telephone service affordable.
Membership is tax-deductible. Members receive two residential and two business issues of
Tele-Tips per year. Other publications and updates may also be sent periodically.

Individua!l Membership
Business or Association

Student

Sustaining
Other Contribution

NAME:

i1YR
$25

$50
$10
$250

2YR
$40
$80
$18

ADDRESS:

T CITY:

STATE:

ZIP:

PAYMENT:

Check or Money Order (Make Payabie to TRAC)

Mai! this form to TRAC, PO Box 12038, Washington, DC, 20005.
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